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Interactive Safety Courses and Pilot Safety Annoucements (PSA)
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Safety Publications and Research

Internet-based Air Safety Foundation training
tools using state-of-the-art technologies, such
as those shown at the left, put important safety
education right at pilots’ fingertips, where and
when they need them. A new tool introduced
in 2008, Pilot Safety Announcements, provide
important safety announcements in an educa-
tionally powerful, way.

Live Flight Instructor Refresher
Courses and
Safety Seminars




Further Improving General Aviation Safety

From analyzing general aviation safety
statistics to creating world-class educa-
tion and training, the Air Safety Founda-
tion has one central focus — keeping
general aviation pilots, their passengers
and those on the ground safe.

General aviation is unquestionably safer
than it was 50 years ago.

For 5 plus decades, the Air Safety Foun-
dation has been at the forefront of this
effort, a major factor in the improvement
of general aviation accident rates.

The Air Safety Foundation recertifies more
flight instructors through live and online
courses than any commercial provider. It
currently conducts more than 200 free
safety seminars nationally to more than
40,000 pilots. Each month, more than
30,000 pilots complete the Air Safety
Foundation’s free online courses. This out-
reach effort is greater than all other safety
efforts, including the FAA's own GA safety
program, combined.

At the core of this effort is the Air Safety
Foundation’s accident database, which

tracks light fixed wing aircraft accidents.
Much like a powerhouse ‘think tank,’ the
Air Safety Foundation is well equipped

to provide studies on matters of spe-
cific interest. An excellent example of
this was the Technologically Advanced
Aircraft Study, which studied the issues
of advancing technologies leading to a
single set of recommendations to numer-
ous interest groups, especially pilots.

Research studies now commis-
sioned and underway include ‘Ag-
ing Pilots’ in conjunction with the
University of North Dakota; and ‘PC
based primary flight training,” con-
ducted through a grant to Middle
Tennessee State University.

Funding from the AOPA Foundation will
maintain and enhance the Air Safety
Foundation’s ability to initiate such gold
standard studies.

In recent years it has been at the fore-
front of Internet based training, with
more than 30 courses available to pilots
of all experience levels. The Air Safety
Foundation tackles the tough problems

like aeronautical decision making help-
ing pilots to learn through accident case
studies using features like Microsoft Flight
Simulator X.

A key component of maintaining the
long-term trend of reduced accidents is
ensuring that the flight instruction pro-
cess — from introductory flight to advance
ratings — is consistently and constantly
improved. The Air Safety Foundation
is well regarded as the source flight
instructors turn to for professional
level safety information and educa-
tion. Making general aviation safer has
enormous benefits —stable insurance
premiums, along with reduced litigation,
regulation and negative press. ltis the
AOPA Foundation and the Air Safety
Foundation’s goal to help further profes-
sionalize the CFl ranks so that their time
in the cockpits are not just building-time
for the airlines, but building career experi-
ence to deliver to student pilots, pilots
and to future CFls.

With increased funding from the AOPA
Foundation, a safer general aviation com-
munity is well within the capabilities.






Encouraging More
Individuals to Learn to Fly

Since the dawn of flight more than 100 years
ago, Americans have been enthralled with the

joy, the excitement, and the thrill of flying.

The heroic fighter pilots of World War Il and the
battle-ready beauties they flew inspired thou-
sands of Americans to escape to the skies in
an airplane of their own. Using Gl Bill benefits,
thousands more veterans in the 60s and 70s
joined the ranks of certificated pilots, contribut-
ing to general aviation's heyday. By 1980, the
number of pilots in America reached an all-time

high of 827,000.

But it's a different story today.

In the last 18 years, the number of certificated
pilots has declined to under 600,000 for the first
time since 1966. Indications are that this decline
will continue — with serious ramifications that

will be felt throughout the National Air Trans-
portation System — unless something is done to
reignite America’s love of flying. With appropri-
ate funding, the AOPA Foundation is prepared

to address this challenge...to engage new pilots,

and help preserve our freedom to fly.




A robust online presence, aggressive online mar-
keting and PR programs and cutting edge social
marketing programs are just some of the ways
Let's Go Flying is engaging a new generation of
prospective pilots.

Working with trusted Flight Schools

Airport events
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Building on AOPA’s experience with
Project Pilot — a decade-old mentoring
based program that reaches out to pro-
spective pilots through its own members
— and short-lived industry programs like
Be A Pilot, the AOPA Foundation will be
funding a major initiative to tackle the
pilot population issue head-on through
Let’s Go Flying.

Research that included focus groups,
industry leaders and input from AOPA
members themselves identified the com-
mon barriers that prevent prospective
pilots from taking lessons — primarily time
and cost — and the key strategies needed
to move prospects to the next step: cap-
ture their interest, provide readily available
information and resources that focus on
the practical benefits and value of flying,
and get the prospect to an airport and
into an airplane.

Based on this groundbreaking re-
search, AOPA launched in 2008 the
most ambitious pilot recruitment
program in its nearly 70-year his-
tory: Let’s Go Flying.

Let’s Go Flying, is using a three-phase
education strategy, utilizing online and
traditional communications as well as a
public relations campaign, to educate,
engage, motivate and support inter-
ested potential pilots to continue on
the path to become a pilot — and join
the ranks of the general aviation pilot
population:

Target Potential Pilots and Cap-
ture Interest: Engage potential pilots
through new marketing methods, find
new places to connect with individuals
who might want to fly, and use intelli-
gent, targeted means to draw them into

flying.

Motivate and Make them Believe:
Through one entry point, LetsGoFly-
ing.com, educate prospective pilots on
the practical value of general aviation,
overcome objections and break down
barriers to training and completion, offer
the opportunity and encouragement

to take a flight, and deliver information
suited to their stage in training.

Encouraging More Individuals to Learn to Fly to
Ensure General Aviation’s Future

Provide Support and Track Prog-
ress: Track new pilots’ desires and
actions as they make their way through
the decision process and interact with
them intelligently at every step,
based on their needs and progress.
This is a fundamental differentiator from
past programs

After just a few short months of testing,
the results from Let's Go Flying are very
promising. Website visits and the thou-
sands of leads gathered have greatly
exceeded expectations. A telling statis-
tic is that some 70% of all prospective
student pilot leads acquired through
Let’'s Go Flying have never taken a flight
lesson — a key indicator that Let’s Go
Flying is reaching and engaging a new
audience.

To move the prospect from interest to
action, as the year closes, the program
is enabling trusted flight school part-
ners to encourage prospects to go out
to the airport, talk to a flight instructor
and, hopefully, use the opportunity to
take an introductory lesson. By testing

concepts like airport events to draw the
prospects to the flight school, and even
offering free introductory flights, the
strategy to get more consumers to be-
gin flying can be easily measured based
on each action they take and the level of
commitment along the way.

With additional funding from the AOPA
Foundation, these activities will be ex-
panded, to include new education, and
communication strategies and increased
collaboration with flight schools, all with
the goal to increase the overall number
of new student pilots.

A key focus for 2009 is to further track
the progress of pilot prospects. The goal
is to have a one-on-one relationship
with flight schools willing to help pros-
pects along, create a comprehensive
customer relationship mechanism to
ensure that prospects have a consistent
helping hand through the process, and
where appropriate, pay for the first flight
of every qualified prospect that goes out
to the airport, so they can taste what
flying is like.



Giving Opportunities

AOPA Foundation — Founders Society

New Horizon Founder $1,000,000 or more
Golden Founder $500,000
Silver Founder $250,000

Founder $100,000

Benefits

e Exclusive invitations to regional and national Campaign and
Leadership events

e Regular Campaign Updates

¢ |nvitation to an Annual Planning meeting

e Recognition on the Founders Society Wall in the AOPA

National Headquarters
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“I have a passion that is strong for general aviation and
for the general aviation pilot. | want others to have the
freedom to fly that | have had.”

—Thomas W. Haas

National Campaign Chairman

For further information, contact:

Karen Gebhart

President
karen.gebhart@aopa.org
301-695-2057

Harvey W. Cohen

Chief Development Officer
harvey.cohen@aopa.org
301-695-2078

Vincent H. Mickens

Senior Director of Development
vincent.mickens@aopa.org
301-695-2206

Sandra J. Terkelsen
Director of Development
sandi.terkelsen@aopa.org
301-695-2038







FOUNDATION

421 Aviation Way
Frederick, Maryland 21701
www.aopa.org/foundation
301-695-2173




