A Flight Plan For Success

Audience. Interest. Reach. Format. Frequency. Build a smart flight plan of AOPA Media channels that

matches your marketing objectives. Your AOPA Media Rep will help craft a cost-effective and integrated

media plan that is certain to make significant returns on your marketing investment.

Students & New Pilots
Active Pilots

Business and Turhine Pilots
Flight Instructors

Flying Clubs

Flight Schools

Aircraft Owners

Audiences

Drone Operators

Travelers

Format

Frequency
Reach/Views
Circulation/Uniques
Gender M/F
Average Age

Net Worth

HHI

Aircraft/Powerplant

Aviation Services

Destinations/Travel

Purchase Habits

Training/Employment
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STUDENTS/NEW PILOTS

Reach new and aspiring pilots who are
actively in the market for supplies, aviation
gear, training, services, and more.

ACTIVE PILOTS

Connect with the single largest audience
of affluent and active certificated pilots in
the world who shop for supplies, avionics,
advanced training, and their next aircraft
for adventures by air, land and sea.

BUSINESS AND TURBINE PILOTS
Build your brand with the

specialized and highly sought-after
owner-operators and pilots who are
flying business-class and turbine aircraft
day in and day out.

FLIGHT INSTRUCTORS

Put your company in front of general
aviation’s instructors and educators who
help their students make critical buying
decisions every day.

FLYING CLUBS

Be seen by Flying Clubs and their
members as a resource to support its
fleet and club activities with aircraft
parts, supplies, and scheduling tools.

FLIGHT SCHOOLS

Start a profitable partnership with schools
and husinesses that need new aircraft,
avionics, tires, simulators, and pilot
supplies to train a growing crop of students
and pilots seeking advanced ratings.

AIRCRAFT OWNERS

Talk directly to the ultimate decision
makers for their next aircraft purchase,
refurb, maintenance, avionics, equipment
upgrades, and recurrent training.

DRONE OPERATORS

Engage FAA-registered UAS owners
and operators who are in the market
for prosumer drone products, training,
and services.

TRAVEL PILOTS

Introduce your resort, fly-in community,
travel service, domestic or exotic
destination to the “bags- packed-and-
ready-to-fly” crowd searching for their
next aviation adventure
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